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UX Meets Ebook 



What Is UX? 
The overall experience and satisfaction a user has when using a 

product or system. Usually the term is applied to the 
experience of software, web applications and digital devices.  

—Wikipedia 

All aspects of digital products and services that users experience 
directly. 

—Kimmy Paluch 
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 “Usability may seem like it’s about 
technology, which changes incredibly 
fast. But it’s really about human 
nature, which rarely changes at all.” 

—Steve Krug     
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Good User Experience Design 

…meets the exact needs of 
the customer, without fuss 
or bother. 

—Don Norman 
UX honeycomb by Peter Morville 
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User Experience Design 

Each device presents its own experience design limitations. 
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User Experience Design 

 Usefulness 
 Simplicity 
 Consistency 

Seeking the basic principles of good user experience will still result 
in a better product from the reader’s perspective. 
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UX in a Business Environment 
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Our Choice by Al Gore 
Book app by PushPop Press 
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“They described how they could blow 
on the screen and see the windmill 
turn.... But they couldn’t recall 
much of what the book was about.” 

Young readers test “Our Choice” book app: 
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“The learner has to hold up his end of 
the conversation, by forming 
questions and actively exploring to 
answer those questions.... It will take 
some time before people learn how 
to be active learners.” 

“Our Choice” developer responds to comments: 
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Symbian 
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Wesabe 
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iDrive 
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Google Wave 
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Exercise: DIY Personas  
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How do you make design decisions? 

 Checklists? 
  Expert review? 
  “Religious wars”? 
  “Ask Mikey” 
 HIPPO?  

(Highest Paid Person  
in the Organization) 
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Let’s try something different.  
 We’re going to review the design for an ebook. 
  The first step in this review is: 

Don’t look at it 

  You only get one chance to see something for the first
 time.  

Find 1-2 other people to work with. 
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Write a story. 
  Think about a person who is about to open an ebook. 

What’s their story? 
 Who is this person? 
 Where are they…right now? 
 What are they doing? What are their goals? 

   Write down a rich, clear story that you all agree on. 

Let’s hear about a few of them… 
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Your person is about to open an ebook. 

  Think about who they are … 

 …and their goals. 

 How will they react? 

 What do they do first? 
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How did that go? 
  Let’s hear about a few experiences… 

 Who is your persona? 

 What did they do first? 

 What problems did they have? 

 What successes did they have? 

 What was the experience like? 
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What did we learn? 

  Looking at something from the perspective of 

 a specific person (or type of person) 

 with a specific goal 

 in a specific context 

 Helps you put your “expert view” aside, so you can see
 the “user experience” view. 
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“Persona-led walk-through” 
Yep, it has a fancy name! 

 The user story – the persona and goal – guides the review 

 Your knowledge of usability and good design help you
 understand the problems the persona encounters 

 Your knowledge of the technology lets you find strong
 solutions 
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Anyone can do this. 
 Creating the personas: 

 If you have a strong set of personas… great. 
 If not, brainstorm a quick set to get started 

(and then, think about creating them for real). 
  State assumptions up front. 

 Helps to be clear about the context of any decisions. 
 Acknowledges constraints (business, content or

 format). 
 You can adjust more easily to new information. 
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More than a checklist… 
 A good design checklist helps you remember points to

 think about. 

  The activity of looking at the site from the perspective of
 a user story helps you focus on the user experience. 

  Put them together and you have a user-centered expert
 review. 
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To design a good UX … 
You need a clear understanding of 
  the people who will use your product 

  their attitude, aptitude, and ability 

  their goals, and their definition of success 

  how you are different from them 
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Top E-reading Complaints 
  ORIENTATION 

 I lose my place and can’t find it again.  

 I don’t have a solid “feel” for where I am 
in the book. Percentages don’t help.  

  NAVIGATION  

I can’t get “back” or “go back” or jump 
ahead and return. 

  DISTRACTION 

 I just want to “read,” not fiddle with 
buttons and menus.  

  MENU CONFLICTS 

 Some commands put me at the top of 
the “page” and others jump me back to 
the middle. My sense of where I am on 
the page is undermined. 

  PAGE LAYOUT PROBLEMS 

 Because of font-size adjustments or 
poor conversion, the page looks and 
reads poorly.  
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E-Reading Personas 

Readers of ebooks are 

Information 

readers 

Entertainment 

readers 

And are either 

Private Readers 

Sharers 

And may be 
Markers Peekers Total Immersives 
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UX Starts with Users 
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NCI as a Publisher 
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What You Need to Know About…. 
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Print to Web 
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Print to Web “This is about the lungs, but not 
about lung cancer…(I’m on page 
3) and this is still not explaining 
to me what lung cancer is” [P8] 
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Print to Web 
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NCI Personas on a Cancer Journey 
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Personas are based on 

  UX research 

  Analytics  

  Deep domain knowledge 

  Public research in health 
literacy 

  And ongoing review 



Analytics: web, search, survey … 

It’s easy to collect 
data.  

It’s harder to listen 
clearly to what it says..	
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Stories and scenarios 
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Inspiration in the Data 

  What information 
(for medium and platform) 

  Making it easy to find 
(from their starting point) 

  In the right format 
(amount, style, details) 



Validation 

  Confirming similarities 
and differences 

  Stories we heard again 
that explain the data 



Evaluation 

  In person 
  Remote 
  In context 
  Prototypes 
  Live pages 



Iteration 
  What did we see 

and hear? 

  What does it mean? 

  How can we use it to 
improve? 



Finding the Individual in the Crowd 

UX helps us 
understand users, not 
as part of a group or a 
demographic, but as 
individuals with a 
history, goals, interests 
and a relationship to 
the information or 
site. 
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Rosenfeld Media’s Books:  
UX in Practice 
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  Design from Scratch 

  Information meetings with 
groups of UX practitioners 

  Show-and-tell: bring books 
they use for work 

 Discuss best- and least-
liked features  

 What’s their favorite title? 

On to testing… 
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Some Broad Issues and Challenges 
  Integration with application (use of Adobe Reader 

Bookmarks feature, page jumping) 

  Powerful navigation doesn’t necessarily mean better 
navigation (challenges searching text) 

  Sequencing of front matter (TOC up front) 

  Integration with other channels (figures on each book’s web 
site) 

  To link or not to link? 
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Ongoing Work: Crowdsourced Testing of 
ePubs 

  5 evaluations of 
each title  

 x  
  1 hour per 

evaluation x  
  7 titles  

 =  
  35 hours of 

incredibly useful 
help 

2/13/12	

TOC2012/UX Meets Ebook	





UX Pros Critique Ebooks 
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UX Takeaways 
  A book is no longer a monologue—it’s a dialogue. 

  You are not your user. 

  Find ways to see your products from the users’ perspective, 
not through your own professional and commercial lenses. 

  Experiment: No one knows the right way, nor is there one.  

  It’s all bits, anyway. So fail early and fail often. 
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